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This presentation and the accompanying slides (the “Presentation”) which have been prepared by Solargiga Energy

Holdings Limited (“Solargiga”, the “Company” or the “Group”) do not constitute any offer or invitation to purchase or

subscribe for any securities, and shall not form the basis for or be relied on in connection with any contract or binding

commitment whatsoever. They are only being furnished to you and may not be photocopied, reproduced or distributed to any

other persons at any time without the prior written consent of the Group. This Presentation has been prepared by the Group

based on information and data which the Group considers reliable, but the Group makes no representation or warranty,

express or implied, whatsoever, and no reliance shall be placed on, the truth, accuracy, completeness, fairness and

reasonableness of the contents of this Presentation. This Presentation may not be all inclusive and may not contain all of the

information that you may consider material. Any liability in respect of the contents of or any omission from this Presentation

is expressly excluded.

Certain matters discussed in this Presentation may contain statements regarding the Group’s market opportunity and

business prospects that are individually and collectively forward-looking statements. Such forward-looking statements are

not guarantees of future performance and are subject to known and unknown risks, uncertainties and assumptions that are

difficult to predict. The Group’s actual results, levels of activity, performance or achievements could differ materially and

adversely from results expressed in or implied by this Presentation, including, amongst others: whether the Group can

successfully penetrate new markets and the degree to which the Group gains traction in these new markets; the

sustainability of recent growth rates; the anticipation of the growth of certain market segments; the positioning of the Group’s

products and services in those segments; the competitive environment; and general market conditions. The Group assumes
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Shareholding Structure as at 31 December 2015

Tan Wenhua and 

his associates

21.29%
Hiramatsu International Corp.

10.87%

Wafer Works Corp.

7.75%
Other Directors

0.43%

Public 

shareholders -

Hong Kong

56.01%

Public 

shareholders -

Taiwan (TDR)

3.65%

Solargiga Energy Holdings Limited
陽光能源控股有限公司
Number of issued shares 3,211,780,566
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Manufacturing Base – Overseas

Other Regions

- Assigned silicon wafer/module sales 

representatives to Japan and North 

America

- Developing EPC business in Turkey. 

Southeast Asia and Africa.

Ghana

A joint venture company with Savannah Accelerated

Development Authority (“SADA”).
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Market Overview

China

China maintains its leading position and dominated the demand in the photovoltaic industry. As of

December 2015, the cumulative grid connection installation capacity of photovoltaic power generation in

China was 43.18GW. It
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Market Overview

USA

The cumulative US solar PV installations have now topped 25 GW, up from just 2GW in 2010. Based on the

GTM research, the PV installations reached 7.3GW in 2015.

PV installations is expected to grow to 20 GW annually by 2020. Growth will occur in all segments, but

residential market will remain the driving force behind the overall growth.

Emerging markets

The photovoltaic projects in Africa have potential installation capacity of over 11GW, with Ghana alone has

a pool of photovoltaic projects under application already exceeded 2GW in scale.

India emerged as an established market with installation of 2GW in 2015.

The Philippines, Pakistan, Bangladesh, Uruguay, Guatemala and Panama will be moving forward and

attempting to hit 100MW each.
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Module

• 1.2GW

• 900MW

• 330MW

• 600MW + 400MW (in March 2016) + 200MW (in April 2016) 

= Total 1.2GW

• German and PRC subsidiaries as our overseas and local bases for 

developing EPC and O&M  businesses in emerging markets and 

locally

• Actively searching for solar plant opportunities overseas and locally.
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Yearly Shipment Volume
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Yearly Revenue
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Results Highlight
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• 2015 marked another record-breaking year with external shipment of 1,151MW and revenue of RMB2,899.550 million, 

represented an increase of RMB34.851 million compared with the year ended 31 December 2014. The Group 

expected demand for its products to remain strong as the global and especially the Chinese solar energy market 

continue to flourish.

• The Group turned around to record a profit of RMB16.4 million in 2015 (loss of RMB60.4 million in 2014).

• EBITDA increased by 33.5%. The improvement in EBITDA to revenue ratio from 9.0% in 2014 to 11.9% in 2015 





Financial Ration
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• The Group allows for a longer credit period for module sales.  The general increase in module sales, and especially 

toward the end of the year, led to an increase in trade receivables turnover days.

• The increase in current ratio was due to the combined effect of improvement in market condition and the restructuring 

of the five manufacturing locations centralized into one, followed by the subsequent sale of one of the vacant lands. 

As at 31 December FY2015 FY2014 Change

Turnover Day Analysis

Trade Receivables Turnover (Days) 53 40 13

Trade Payable Turnover (Days) 108 89 19

Inventory Turnover (Days) 89 81 8

Gearing Analysis

Current Ratio (Times) 0.87 0.74 0.13

Net Debt to Equity Ratio (%) 129.2% 124.6% (4.6PP)



Future Plans 

and Strategies





Q & A


